Eine gute Kampagne muss nicht
Ihren ganzen Werbeetat verschlingen.



Werbung

Promotion - Direkt-Mailing - Werbeartikel -
Kundenmagazine - Newsletter -
Anzeigen - Plakate - Flyer - Broschuren -

Zeitschriften - Geschaftsberichte

Design
Corporate Design - Geschaftsausstattung -

L.ogo Design - Broschuren - Cover Design

Multimedia & Online
INnternetseiten - Werbebanner -

Unternehmensprasentationen - Newsletter




Klar, pragnant, einzigartig.
Die ldentifikationsmerkmale
Ihres Unternehmens.
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14 Research

Efficiently Working Operations Teams

Ultimate =
Understanding

Global data collection enriched with local features: That is just
one challenge of market researchers today. Dezsé Karasszon,
Bence Toth, Csaba Csiirke and Zsolt Apponyi know what

makes operations teams successful,

Quality is not what we do, or
what our partner asks us to
do - we technical people
have to recognise the value
we generate for our partner.

Value for the Client

ustene s,

Example from C}

“Thie i one of my

partner To -
bere s few cse stdics which sso incde menton ofsome trnds exper-
enced inout profession i the lte 2010

fivourite customer succss store. In & conference call with  Asian

aient, we
with,

actalyn China

enough peoperespond?

‘wegotthe aditional N in hina ver the weekend thanks o your help") fom o e They
had esched he necesany mumbe o respondents!

Where Success Hides

Beneficial Dashboards.

Wssearch & dosuls Intomationalssue - 201872019
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CAMen

| ' i Besuchen Sie uns im
(T . ..
Wiilelin

Internet unter e
rosche-finanz.
www,

SCH US-ImmobiIienfonds:
Mit Rl’ickgaberecht

e Vorzugsausschiittungen
> Steuerfrei

(Bei Einhaltung bestimm ter
nvestitionsgrenzen)
Gerpe informieren und beraten Wir Sje
unter Telefop; 0761.3 88059

Roscye FINAnz Seit 20 Jahren
- der Spezialjst fiir Anlagen in
S»Gewerbeimmobilien.

ROSCHE FINAY
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Growth Strateg

o

D. Asset Strategy

Erlkonig of the Ocean™

A B D

Froight 534,25 Sunndalsora 10.6m
TCE ($)
Intake (t)

Imabari 38k

Intake (t)
Dolphin 57k TCE (§)
(Improved) Intake (t)

Charterer: S.A. account EU account Indonesian account
Ballast: Lagos San Nicolas | Dakar Vila do Conde
Load:

Flexible/Phosphor Rocks
40.000/5% Alumina % Gresik 10.9m

UsS$/Day |1 imabari 38k 1 HBC 43k [ Dolphin 57k (improved)
25,000

20,000
15,000
10,000
5,000
0

Navigating into the future — the full step:

The milestones in building the next profitable growth case
in the maritime industry requires HBC to deliver

‘4 operational excellence combined with good reputation, integrity and
management track record

‘4 clear strategy: direct access to cargo, optimized chartering structures,
appropriate diversification

‘4 selective embracement of strategic partnerships and alliances

< full engagement throughout the whole shipping cycle

% Shipping for Compliments s
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Besser aussehen !
als die Konkurenz.

.




23.-24. Oktober 2019
MOC | Miinchen

NEW INSIGHTS
BETTER RESULTS

.........

I » Jesearch &
\Nesults 2019

THE MARKET RESEARCH SHOW

Ausstellerverzeichnis
é mit Kategorien
e Seite 64

Hallenplan

B 2um Ausklappen

Seite 103

Innovation Area
Seite 13
Workshop-
Programm

mit Inhaltsangaben
Seite 22
Recruiting
Seite 9

Messe Katalog

Fassadenbanner

T
L ':ﬁr;ﬁi

I- esearch &
\Nesults 2020

THE MARKET RESEARCH SHOW

Save the Date
28-29 October

Munich - Germany

Messestand-Ausstattung

I » Jesearch &
v\ Nesults 2019

THE MARKET RESEARCH SHOW
NEW INSIGHTS
| BETTER RESULTS

l
23.-24. Oktober 2019
MOC Minchen

&

In esearch &
vVesults /010
TaE MAET EEAACH BT
23.-24. Oktober 2019

MOC Minchen

NEW
INSIGHTS
BETTER
RESULTS

ANMELDEN!

Eintritt
kostenfrei
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www.lepetit-dayspa.de
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www.flensborg-associates.com




Wenn man‘s sienht, ist es schlecht gemacht.
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Kontakt

Nicole Nowak
Dr.-Klaus-Kopfermann-Weg 2
85521 Ottobrunn

twaeng@nicole-nowak.de

WWW.Nicole-nowak.de




